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Welcome...
If there are any issues raised in this newsletter that you would like further information on,
please don’t hesitate to contact us on 0845 3304305 or enquiries@prioryinsurance.co.uk

Five Ways To Make Your Business Safe Online
As companies of all sizes increasingly store data online, they are becoming more vulnerable
to cyber crime. Major banks and institutions have seen money go missing and lots of
companies have lost sensitive data. The situation is made worse because businesses don’t
seem to realise how vulnerable they are. Here are five lessons you should remember.

1. Train your staff
It only takes one person to click a ‘dodgy’ link and your data could be compromised.
Train your staff on the dangers and install a culture of security in the company.

2. Update firewalls
Ensure your virus protection is up to date at all times. This is something small
businesses often miss.

3. Beware of the cloud
Many businesses store data on the cloud. This needs to be encrypted and
backed up in case mobile devices go missing or remote servers crash.

4. Social Media
Make sure you know who has access to what. When people leave the
company remember to remove their access privileges.

5. Develop a policy
Draw up a written privacy policy for customers’ information and stick to it.

At Sea With Marine Cover
It’s the oldest type of insurance – dating all the way
back to a time when all transport and trade was
conducted by sea. However, marine insurance remains
as vital today as it ever was.
Transporting goods and equipment by sea brings with it a host of risks and,
if accidents occur, there is a chance you might be held liable by a third party.
Marine insurance and protection and indemnity are designed to protect you
against any third party claims made against you.
There are a couple of main categories of marine insurance: Class I insurance
protects against general liabilities – namely all the basic risks operators may face.
Class II provides cover for any legal disputes relating to the operation of the
vessel. It is also often brought together with hull and machinery cover, which
covers physical loss and damage to the vessel and equipment.
Understanding what type of insurance you need is crucial, so contact your agent
to find out more now.

Why You May Need Cargo Insurance
With more businesses operating around the world, the amount of goods being shipped
overseas is increasing. But if something goes wrong, the costs can have serious implications.
The internet has allowed businesses of all sizes to operate all around the world. However, this brings problems. Your customers expect
goods to arrive in pristine condition and if they don’t, it will not only affect your reputation, it can also hit your bottom line.
The cost of replacing goods can be a significant expense for businesses, which is why cargo insurance can be useful. In general the cost
of premiums will be much less than the cost of loss. However, cover varies considerably so it’s important to get the right product for
your needs. To find out more, speak to your agent to make sure you have adequate cover.

Unoccupied Property Insurance
If you own a portfolio of properties and some of them
are left unoccupied, they could be giving you sleepless
nights. Squatters can get into properties and do all sorts
of damage, so it’s good to get some form of unoccupied
property insurance.
This tends to be more expensive than regular property insurance for obvious
reasons. With the property left empty, it will always be vulnerable to vandals,
trespassers or anyone who wants to make it their temporary home. There are
steps you can take to improve security such as regular inspections, removing
valuable property, fitting a burglar alarm and securing all doors and windows.
Even so, it’s impossible to be 100% safe which is where unoccupied property
insurance can come in useful.
There are many different levels of insurance available, covering for different things.
It’s a good idea to talk things over with your broker so you understand which type
of policy best meets for your requirements.

Key Person Insurance Could Save
Your Business
Small businesses are more vulnerable than most to
losing an employee, but even so, few are taking action
against it. However, cover does exist and it can come in
handy during an emergency.
Picture this scene – in a small business, a key member of staff suddenly
becomes unavailable. It might be due to an accident which forces them
off work or perhaps a dispute with you as their manager. Either way, they
leave a gaping hole and every day they’re not present costs you money.
A recent study by Zurich found that 25% of businesses would face operational
difficulties if a key employee were absent, while 42% would struggle if two
to five staff were absent. However, three quarters don’t consider whether a
key supplier has insurance in place for a key member of staff being absent. For
those with only one supplier, this can be a significant business risk, they may not
be aware of. However, key person insurance is available and can be a life saver.
To find out more, contact your agent to make sure you have adequate
cover. Every business should have procedures that will assist in such times
of crisis, many of which are based upon pure practicality. For instance,
never leave yourself dependent upon just one supplier, whether it is for
your main resource or sundry items.
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42% of firms
would struggle
if 2-5 staff were
absent, Zurich
research has
shown

Why Bad Debt Can
Threaten Your Business
Bad debt has always been a major
problem for small businesses, but
the signs that the payment culture is
getting even worse.
We all feel safe at home, but ironically that’s where accidents
are more likely to happen.
According to a report, 80 million home accidents occur each
day, with Saturday tea time being the most dangerous time.
For students, meanwhile, the most dangerous time is apparently
Wednesday afternoons. Accidents tend to be anything from minor
burns and electric shocks to kitchen fires and gas leaks. In short, our
homes, it seems, are even more lethal places to be than the roads.
There are many things we can do to keep ourselves safe.
Making sure batteries remain in smoke alarms, not overloading
electrical sockets, fitting CO2 detectors, turning things such as
hair straighteners off when not in use, can all go a long way to
keeping you safe. If we take as much care of ourselves at home,
as we do outside, we might be a lot safer.

Research from YouGov shows that 86% of businesses surveyed
had experienced late payment or bad debt from customers
at some time in their lives. 11% said that bad debt had
threatened the very survival of their business.
One option can come in the shape of Faster Payments. This
is a Single Immediate Payment which can be made instantly
online. It works for customers as they can order quickly
without the need to hold stock and it also works for suppliers
as they can reduce the impact of bad debt on their company
and improve cash flow.
At the same time, insurance providers are offering bad debt
insurance to provide cover for late payment.
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How To Write A Killer Press Release

It’s a common problem. Many small businesses have a great idea but struggle to get good
press. Here’s how you can write a killer press release that will secure attention.
Grab them early: A killer headline can do wonders. Think
of something that might grab their attention and set your press
release apart from many others.

Make it newsworthy: Is there something in the news

which is relevant to your product or service? Try to link it to something
that is happening currently to give editors a reason to use it.

to it. The world is full of businesses which are plugging away at
social media and getting little value out of it. The problem is they
have often forgotten what it is they want from it. While all the
‘likes’ in the world might be nice, it doesn’t necessarily help if you
aren’t getting any sales.

about where you want this to appear. A small targeted magazine
can often be better value than a piece appearing in a national paper.

People can use social media in different ways. It can be to drive
awareness, get people to click through to their website or make a
purchase. It’s also a good way to engage with customers and see
what they are saying about you. If they’re unhappy it’s a good way
to address issues and learn lessons that can improve your business.
Think about what you want to say and when you want to say it.
Be careful of overloading customers with information, being too
sales orientated or bombarding them with messages. This can do
more harm than good.

Social Media

All in all, decide what you want to achieve, make a plan and

Does anyone care? Give them news they want to hear.

Getting a new director on board may excite you, but means very
little to anyone else.

Target delivery: Don’t just send it out into the world. Think

Companies love social media, but before you get yourself on
Twitter or Facebook, it’s important to draw up a plan and stick

measure results – that’s the secret to social media success.

The Importance Of Mis-Fuelling Insurance
It’s a silly mistake, but it’s something anyone can do – putting the wrong fuel into a car.
While it’s annoying, if it’s your own car, it can be a very real risk.
With more diesel cars entering the market, mis-fueling is becoming a growing problem. It can be a particular issue for those firms which
have staff using hired or special company-owned cars. If you don’t own the car, it’s all too easy to forget which fuel is required.
Most car insurers don’t include mis-fuelling as part of their insurance package, but there is a growing number who offer specialist
policies or add-ons. This can be useful but there are plenty of clauses and it’s easy to get the wrong type of cover. Try contacting your
broker to discuss your requirements and to get the right cover for your needs.

Our firm is a member of COBRA Network, one of the UK’s largest organisations of independent
commercial insurance brokers. This gives us significant negotiating power in the insurance
market. We retain our business independence and take advantage of this negotiating strength
to ensure we provide you with insurance cover that best meets your needs at the most
competitive rate. The combination of our personal service and the powerful resources and
support of a larger organisation puts us in a unique position to meet your individual insurance
needs, enabling us to deliver and maintain excellent client service.
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